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Our brains are far more engaged by 
storytelling than a list of data points. 
And while we’ve been covering the power 
of story to drive action for your business
and provided ideas and tips to help you 
overcome the overwhelming feelings 
and pain points of writing your story, 
there is another element that will drive 
your insights home even more – images!

One of the top pain points we hear from our 
clients is their need for help with visuals. 

So, how can you learn to use visuals to tell 
your story with confidence? How do you 
choose an image that translates to a 
memorable insight? 

In this guide we’ll show you the ways
to use visuals to elevate your stories.

The truth we keep top of 
mind with every quantitative 
or qualitative project we 
produce is, the effectiveness 
of visual language, and the 
power of its persuasiveness. 

Adding images as an afterthought 
is unfortunately standard practice 
in insights report and presentation 
development. 

However, that is akin to digging a deep 
mine but giving up on grabbing the gold 
just before you reach it.

The Surprising and Inconvenient Truth 

https://youtu.be/wSptaGou9v4
https://static1.squarespace.com/static/5730e585356fb056e17ca42b/t/5cbf729615fcc0956eb27f56/1556050587658/Ignite360_Storymasters_writtenstories.pdf


C H A L L E N G E

You need your audience 
to walk away remembering 
one thing (or two or three) 
S O L U T I O N

Show don’t tell
The picture superiority effect refers to the 
phenomenon in which pictures and images are more 
likely to be remembered than words. 

What grabs your attention more?

A. Bulleted list of must-have, consumer ingredients
(e.g. organic blueberries, whole oats, etc.) OR

B. Photo that supports the research of the must-have 
ingredients for consumers (e.g. happy, satisfied kid, 
face covered in the blueberry oatmeal he devoured, 
holding the empty bowl.

https://en.wikipedia.org/wiki/Picture_superiority_effect


B E F O R E

While you are traveling down 
this road there is a chance that 
one or more rocks of varying 
size may fall from the slopes 
on one or both sides of you, 
You should be aware of this 
before you travel this way so 
that you are cautious of this 
particular type of hazard.

A F T E R

C H A L L E N G E

You have a lot to say
...in little time 
S O L U T I O N

Be an icon for speed 
(or show one)
It only takes us 150ms for a symbol to 
be processed + 100ms to attach a meaning to it
Because you can get the sense of a visual 
scene in less than 1/10 of a second –
re-use the icon throughout your presentation 
to help anchor and guide your audience.

Check out the resources page at the end of 
this document for a list of iconic icons you can 
add to your next story

https://neomam.com/interactive/13reasons/


B E F O R E

A F T E R

C H A L L E N G E

You can’t fit 
everything on a slide

S O L U T I O N

Make the Big Idea 
the big picture 
We're very fond of saying, “If everything is 
important, nothing is.”

Too much information is overwhelming for an 
audience to process. It’s time to practice 
some restraint and don’t bury your lead. 

Every insight has an “aha” you want your 
audience to remember. Pick that and make it 
the showstopper. You can talk to everything 
else – OR - it can go in the appendix.

E X P E R T  T I P

Make the appendix your friend 
by adding hyperlinks from your 
main slide. 

Its EASY and will allow the reader 
to quickly and easily access any 
additional data.

In the Insert Hyperlink dialog 
box, click This Document.

Under Select a place in this 
document, click the slide you 
want to link to.

Have you ever challenged 
yourself to start your report from 
a different perspective? 

Instead of images as an 
afterthought, try this – envision 
your presentation as a picture 
book. What type of images would 
you use to tell your story – if you 
couldn’t use words?

https://bookriot.com/2017/10/23/wonderful-wordless-picture-books/


S O L U T I O N

Use visuals as a 
translation tool
Visuals are processed 60,000 times 
faster than text, which means you 
can paint a picture for your audience 
much faster with an actual picture. 

C H A L L E N G E

You need to make a 
complex concept, 
simple to understand

R E A L  W O R L D  E X A M P L E

How fast are you able to understand the reach of of these 4 different wireless brands?



S O L U T I O N

The power of 2
Yes, you read that right. While 
the Power of 3 is a tool we 
champion in written stories –
there is power in 2 when it 
comes to visuals. 

Consumer quote 
+ consumer image 

= emotional connection 
with your audience

“I feel frustrated with the 
limited availability of 
product in my local store. 
I would grab it more often 
if was on the shelf.” 
–Amy, Fred Myer Shopper

C H A L L E N G E

You need your team to connect with your consumer



C H A L L E N G E

You don’t know what image to choose

S O L U T I O N  1

Be literal or suggestive
Below are 2 options for the same insight. One is “Literal” 
the other “Suggestive” – both options will connect with your 
audience on a different level. Suggestive images can reach 
your audience on an emotional level, creating a more 
memorable insight.

S O L U T I O N  2

Create a map
Finding the right image to create a powerful metaphor 
should take some thought. Try word/mind mapping.
As it branches out, you’ll find different ways to represent 
your image in the outer rings.

https://www.ignite-360.com/blog/mindmap?rq=mapping


C H A L L E N G E

Where can I find...
S O L U T I O N ( S )

Right here
Finding inspiration, quality images, icons, presentation 
templates and other design resources can be time consuming 
and make you feel like you are in over your head. 

We are lucky to have a great in-house ensemble of design 
experts. Here are the go-to sources they use:

• Shutterstock (images and icons)

• Adobe Stock (images and icons)

• Envato Elements (images, icons 
and easy to use PPT templates)

• Unsplash (royalty free photos)

• Behance (images and inspiration)

• Prezi (inspiration)

• CreativeMarket (images, icons, 
PPT templates and inspiration)

• Google Images (good for 
everything - go past the first few 
lines of Google images search to 
find the interesting stuff no one 
else is using)

https://www.shutterstock.com/
https://stock.adobe.com/
https://elements.envato.com/
https://unsplash.com/
https://www.behance.net/
http://prezi.com/explore
https://creativemarket.com/?utm_source=google&utm_medium=cpc&utm_campaign=MAR_G_Search_B_CORE_Branded_EM&utm_content=Creative_Market_Place_EM&utm_term=creative%20market%20place&gclid=EAIaIQobChMIqYq398a94gIVA6vsCh27sAhCEAAYASAAEgKFYPD_BwE
https://www.google.com/imghp?hl=en


We hope these 
tips were helpful! 
We’re here to support you every step of the way. 
You can contact us with any specific questions at 
storymasters@ignite-360.com

How are you enjoying Storymasters so far? 
We want to know! Answer these 3 quick questions
to help us continue to deliver relevant storytelling insights! 

https://www.ignite-360.com/storymasters

